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I. AUTOMOTIVE INDUSTRY
& INFLUENCER MARKETING

OVERVIEW
i N

In 2025, influencer marketing in the automotive industry continues to grow globally,

lifestyle influencers and local auto reviewers to reach younger, urban consumers

through short-form content and experiential campaigns.

w with brands leveraging tech-savvy content creators and auto enthusiasts across
multiple social media platforms to drive engagement, particularly around EVs and
smart car technology.
‘ In Vietnam, the trend is rising steadily, with automakers increasingly partnering with
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Automotive Industry Overview

The automotive industry, also known as the automotive sector, encompasses all companies and activities involved in the design, manufacturing, marketing, and sale of motor
vehicles. This vast industry is not limited to the production of passenger cars (also known as touring cars), but also includes commercial vehicles, as well as trucks and buses.

Defined by its scale and complexity, the automotive industry integrates sophisticated and globalized production chains. From assembly plants to dealerships and after-sales

services, each step of the value chain plays a crucial role in meeting the growing mobility needs of populations.

Vietnam’s automotive industry in 2024
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Vietnam’s automotive industry marked a strong recovery by the end of 2024, following a subdued period earlier in the year. The market witnessed a remarkable rebound in the

final four months, with sales surging significantly.
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According to a report from the Vietnam Automobile Manufacturers Association (VAMA), the industry experienced impressive growth across all segments in 2024, reaching a total

sales volume of 407,310 vehicles — a 12.6% increase compared to 2023. Notably, the special-purpose vehicle segment recorded the highest growth, at 32%.
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http://vama.org.vn/Data/upload/files/2024/T12-2024/Cover%20Letter%20Sales%20report%20-%20December-%20VIE.pdf
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Automotive Industry Overview -

Sign of recovery

VAMA data revealed that the Viethamese automotive market made a robust comeback in 2024. Estimated total sales reached 340,142 units, reflecting a 12.6% year-on-year
growth. This positive trend is especially significant after the sharp 25% decline in 2023. Despite a slight dip in locally assembled vehicle sales, the segment still showed
encouraging signs of recovery. It's worth noting that the government’s registration fee incentive in 2024 lasted only 03 months — half the duration of the previous year’s
program.

In contrast, the imported vehicle segment saw remarkable growth, with 167,412 units sold — a surge of 38.8% compared to 2023. This growth reflects the aggressive
discount campaigns launched by importers to compete with incentives applied to locally assembled vehicles.

Total sales reached Incresed Imported vehicle sold Increased

340,142 ° 12,6%

units in 2024 compared to 2023

167,142 - 38,1%

units in 2024 compared to 2023

>>>

Outlook for 2025

The auto industry in 2025 is expected to keep growing steadily, but big changes or breakthroughs are unlikely.

Although the automotive market saw encouraging growth in 2024, several challenges remain. The industry is expected to maintain steady development in 2025, though a
breakthrough is unlikely. Market growth is projected to continue at a moderate pace of around 8-12%, driven by the rising popularity of electric vehicles (EVs) and the launch
of new models.

To seize upcoming opportunities and overcome challenges, companies will need flexible and efficient business strategies, along with close monitoring of market trends and
economic shifts.
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What is Influencer Marketing?

According to Influencer Marketing Hub, Influencer marketing is a strategy that leverages the power of influential

individuals to help promote your brand. Simply put, it’s about collaborating with people who have a strong online
presence and the ability to shape opinions within their niche. These influencers have cultivated a loyal and engaged
following, and by partnering with them, businesses can tap into that influence to expand their reach and drive authentic
engagement.

The goal of influencer marketing is to identify the key voices in your industry—those whose opinions, expertise, and

content resonate with your target audience. Once you’ve pinpointed these influencers, you can approach them to form

a partnership that boosts your brand’s visibility and credibility.

Why it works?

e Authenticity and Trust: Influencer marketing works because audiences view influencers as trustworthy figures who offer real opinions and experiences.

* Niche Engagement: Influencers often specialize in specific niches, allowing brands to target highly relevant audiences. This focus ensures marketing efforts resonate with the
right demographics, driving better results.

e Content Creation as a Value Add: Influencers are not just marketers; they are skilled content creators who know how to produce platform-appropriate and engaging material.

For brands, this translates into access to high-quality content that feels native to social media, making it more likely to grab attention.
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https://influencermarketinghub.com/influencer-marketing/#toc-0
https://influencermarketinghub.com/influencer-marketing/#toc-0
https://influencermarketinghub.com/influencer-marketing/#toc-0
https://influencermarketinghub.com/target-audience-identification-and-segmentation-in-digital-marketing/
https://influencermarketinghub.com/target-audience-identification-and-segmentation-in-digital-marketing/
https://influencermarketinghub.com/how-to-create-content/
https://influencermarketinghub.com/how-to-create-content/
https://influencermarketinghub.com/how-to-create-content/
https://influencermarketinghub.com/how-to-create-content/
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Influencer Marketing Overview-

KEY FINDINGS IN 2025

* Unstoppable Expansion: Influencer marketing is experiencing an

explosive surge, projected to skyrocket to $32.55 billion by 2025 with a
remarkable 35.63% annual growth rate.

* The Influencer Marketing Industry is Booming: The influencer marketing
ecosystem continues to expand at a rapid pace, with 6939 influencer

marketing-focused service providers and platforms recorded in 2025, a
significant increase from just 1,120 in 20109.

$32.55B

cstimated vaue 6939

Influencer Marketing
Service Providers

./.
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Influencer Marketing Overview

KEY FINDINGS IN 2025

* Social Media Became The World’s Largest Advertising Channel:
- In 2024, social media became the world's largest advertising channel, surpassing paid search, with a staggering $247.3 billion in global ad spend.
-This is expected to grow to $266.92 billion in 2025, driven by increasing investments in influencer collaborations, short-form videos, and live shopping

experiences.

e Al as The Catalyst of Influencer Marketing’s Evolution: The power of artificial intelligence in influencer marketing cannot be overstated.
-In 2025, Al is naturally positioned to redefine the industry, addressing long-standing barriers and unlocking unprecedented efficiencies across all core influencer

activities, from identification to campaign optimization.
-Al’'s most significant contributions lie in its ability to streamline operations and deliver value in tangible ways. This year’s survey results reinforce its key benefits:

Time savings in
campaign management

Content Creation

Improved campaign
performance tracking

Don't use it at all

Better influencer
matching and selection

Enhanced ROI prediction

Other

0.8%

23.6%

23.2%

16%

15.2%

10.5%

10.5%

'"&‘;‘fﬁ‘;ﬁﬁgmb How Al is Enhancing Influencer Marketing Campaigns
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Influencer Marketing in Automotive

Influencers in the automotive niche range from professional racing drivers and car enthusiasts to lifestyle bloggers, tech reviewers,...And automakers are
accustomed to relying on athletes and celebrities to endorse and sponsor their vehicles globally. These individuals have built loyal followings based on their

expertise, personality, and ability to create engaging content.

One key standout, automotive brands are also not beholden to a single influencer. They can work with many different creators and adjust these partnerships based on

their evolving needs and goals.

ENAISSANCE TOUR
with

®) yurilamasbella
D) ;

5 » .
b S o 3 o7
b S VN A 2 . o So iconic. Thank you so much @Lexus for this amazing VIP experience at the Renaissance Tour. #Lexuspartner #TheRenaissanceTour #LexusLC

Lexus partnered with Beyoncé ‘s RENAISSANCE WORLD TOUR and BeyGOOD Collaborated with Yuri Lamasabella
Foundation Source: Tiktok

Source: Automotive Rhythms

For examples: Lexus partnered with Beyonce’s Renaissance tour and escorted multiple influencers, like Yuri Lamasabella, to the concert in e xchange for unique content,

garnering millions of views. 9
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https://www.tiktok.com/@yurilamasbella/video/7268844109517901099
https://www.lexusoflasvegas.com/redefining-impact-with-beyonce-beygood/
https://www.lexusoflasvegas.com/redefining-impact-with-beyonce-beygood/
https://www.lexusoflasvegas.com/redefining-impact-with-beyonce-beygood/
https://www.tiktok.com/@a.yurilamasbella/video/7309150096434777387
https://www.tiktok.com/@a.yurilamasbella/video/7309150096434777387

THE IMPORTANCE OF INFLUENCER MARKETING FOR AUTOMOTIVE BUSINESSES

Influencer marketing has become an essential strategy for automotive brands looking to connect with digital-savvy audiences and drive results. Here’s why:

-

95%

cars buyers

-

12,96%

conversion rate

Search online, which makes it essential for brands to

through ALL digital
channels. And influencer marketing is becoming more and

influence purchasing decisions

more important.

Automotive search ads achieved the highest conversion
rate of any industry in 2024, i.e., 12.96%. This statistic
shows exactly how effective targeted influencer ads can

be in driving sales.
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-

Visited a dealership or dealer website after watching a

video about a vehicle they were considering. This

60%

auto shoppers

demonstrates the power of user-generated content (UGC)

and video marketing in guiding purchasing decisions.

Consider car influencers to be a trustworthy source of

46%

consumers

information.

10
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https://www.statista.com/statistics/1383433/google-ads-conversion-rate-industry-north-america/
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Case study in Vietnam -

VINFAST’S INFLUENCER MARKETING

* In addition, VinFast also capitalized the “shoppertainment” trend in Vietnam by collaborating with Pew Pew, Vo Tan Phat and other celebrities, KOLs,... to

livestream and promote its products, promotions.
* Expansion into Southeast Asia: VinFast continues its Influencer Marketing strategy by partnering with KOLs in Thailand, Indonesia, and the Philippines,...

\\_/f"" VINFAST d' TikTok

—_ \/ VINFAST
FFI = | . 4k A'O”uvsmw
LIVE () ) SIEU B, E

Vi Vu Pon Tét

6 PEWPEW

D

-------

CHi TRONG d‘

LIVES TREAM

DOC QUYEN VINFAST VA PEWPEW

Eg 20H-24H NGAY 12/12/2023 VinFast Cén Tha: S6 274 DU

Phung Hung Ldi, Quan Ninh Kiéu, Can The

VinFast’s livestream sections VinFast in Bangkok Motor Show 2024
Sources: VinFast Source: Xedoisong.vn 1 1
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https://www.facebook.com/VinFastAuto.Official
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Case study in Vietnam
VINFAST’S INFLUENCER MARKETING
From the very beginning, VinFast has recognized the importance of Influencer Marketing in building its brand:
* Paris Motor Show 2018: VinFast made a big splash by inviting football legend David Beckham to introduce its first two car models, the VF 8 and VF 9.
e V-Creator of VinFast: Built a network of 2.5 million content creators, reaching nearly 1 billion views across social media platforms.
Powered by c nv" Trang chi VinFast VinWonders Vincom Xanh SM

\/ VINFAST

o

i
LE XUAN PHAT Héng Son
® 8252 . ® 599.6K

VF 7 ty tin khdng dinh déng cdp vdi da dang cdce tinh ndng cdng nghé théng minh, mang téi trdi nghiém Idi dén ddu Tham gia ngay
phén khic
| A . ' B - -
I Bac Vugng thi c6 géng ting (N K
1 ngay dé dua Vinfast vuong . 4
tam thé gidi,Vinfast cing It : S
dai dién cho b mat dat s
Gidia Vinfast VF7 Va VF? Thi 4] ¢ ¢ Y ma 4 I [ )
Anh Em Thiy Con Nio Phi j§ Ve VN,vdy ma motsS ca i gt VE7 ch phal Wit sl
Hop Hon 44 nhén cy thich dim Vinfast. Vi S Yy, YA ha
v — lv@v(havv\tleucqctanén i '
I F |,
1 \ y

Paris Motor Show 2018 V-Creator of VinFast

Source: Autodaily Source: VinFast

5 Through the strategic influencer marketing campaigns, VinFast has successfully increased brand awareness, engaged diverse audiences, and driven

.... significant customer interest in its electric vehicles.

12
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https://vinfastauto.com/vn_vi/vinfast-cong-bo-chuong-trinh-vinfast-v-creator-program
https://www.facebook.com/VinFastAuto.Official

Case study worldwide

To promote the BMW 1 Series, BMW launched the
#THE1Challenge on TikTok, partnering with
influencers like @falcopunch and @skyandtami. The
dance challenge encouraged user participation and
achieved:

* 1 million likes

e 7 million views
This campaign effectively engaged a younger

demographic through a popular social media platform

I. AUTOMOTIVE INDUSTRY & INFLUENCER MARKETING OVERVIEW

Alden Wallace

Name

@aaldenwallace
Haodle

1,272

Followers
“A day in L.A. with the CLA250 4 MATIC"
Date: 06.24.14

Mercedes-Benz and the #MBPhotoPass
Campaign:

Collaborating with famous
photographers on Instagram to promote new car
models. The campaign achieved:

e 87 million+ organic Instagram impressions

* 2 million+ likes

* Creation of 150+ marketing assets

Brand(

Subaru “I Survived” Stories

Subaru * 37 N lugt xem + 9 ndm trude

Subaru “I Survived” Stories — Episode One: Meet Daniel Barahona

’A Subaru + 60 N lugt xem * 9 nam truée

Subaru “I Survived” Stories — Episode Two: Meet the Bryans

Subaru + 66 N luot xem * 9 ndm trude

Subaru Stories “I Survived” — Episode Three: Meet Cathy Miles

Subaru « 51 N luot xem * 9 ndm trude

Subaru's "Meet an Owner" campaign involved 20
influencers from various fields, including fitness and art.
Each influencer shared unique content centered around
their experiences with a Subaru vehicle.
The campaign results included:

* 9% engagement rate

e Over 9,000 comments and 1.9 million likes across 58

sponsored posts
e Approximately 2.5 million views and 73,000 likes on

YouT
ouTube 13


https://www.tiktok.com/@falcopunch/video/6707951593913847046
https://shortyawards.com/8th/Mercedes-Benz-Photo-Pass
https://www.youtube.com/playlist?list=PL1MTbRON4T8-5r6phLqZtuMreVM0mptl3

Automotive KOL/KOC Community
& Community in Vietham Recommendations

KOL Recommendations Proposed Strategy

IN AUTOMOTIVE INDUSTRY

In today’s -;i ofh ~

become powerful drive

2

This section explores how
customer engagement mod
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>>> Automotive KOL/KOC & Community in Vietnam

Market Snapshot

As of the current reporting period, BrandC’s system monitors closely to 25,000 total channels, the system provides a robust landscape of digital influence in Vietham.
In the automotive category, the dominance of communities over individual KOLs suggests a shift toward collective engagement and peer-to-peer trust. The automotive segment,

comprising 650 channels, provides a rich dataset for understanding how the industry engages consumers through KOLs and communities.

® KOL » Community

Total: 24,780

Total KOL/Community profiles
Source: BrandC 15
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Distribution by Platform: Distribution by Tier:
* Over 30% of users access automotive-related content through Facebook * Currently, most of the KOLs in BrandC's network fall into the Mid-tier. This group
Group highlights the growing influence of user-generated content (UGC) in makes up the majority, followed by Micro group.
the car-buying journey. As a result, they tend to seek out real-life experiences
and authentic advice rather than just technical specifications. * This distribution reflects the reality of the automotive KOL market in Vietnam,
which is still quite niche. There are relatively few content creators who focus
* YouTube is the next major platform for car enthusiasts in Vietham. They want deeply on cars and have built strong personal brands. As a result, Mega KOLs
to watch the real experience—through in-depth videos. With longer videos (500,000+ followers) are rare and not the main focus of BrandC.
(10-20 minutes), this platform provides a full picture before making a
decision. * However, Mid-tier KOLs in the automotive space often have high engagement
rates. Their follower base is large enough for strong reach. Moreover, these KOLs
* Next is TikTok, where short videos (30—90 seconds) quickly highlight a car’s typically create authentic, practical content like car reviews, test drives, used car
pros and cons, buying tips, or maintenance advice. With purpose of being buying tips, or maintenance guides—formats that Vietnamese users trust and
easily viral, it’s perfect for younger users or beginners. enjoy.
By Platform Platform By Tier Tier

13.8%
% 44.3%
28.9%

FB Community Group Tiktok Personal
Youtube Community Youtube Personal
FB Community Page Facebook Personal ® Mega (>1M) Macro (500K - 1M)
@ Tiktok Community @ Website Mid-tier (100K - 500K) Micro (10K - 100K)

@ Instagram Personal @ Forum @ Nano (1K - 10K) @ Other (<1K)

Total: 650 Total: 650
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=

BrandC
Distribution by Generation: Distribution by Gender:

* The general audience makes up the largest portion, as reflected by the * In terms of gender, most automotive reviewers in Vietham can be categorized
popularity of Communities. This group is diverse, ranging from first-time car as "general", meaning there is no clear gender distinction—largely due to the
seekers to experienced users, and plays a key role in creating dynamic, nature of community-driven platforms like Facebook groups, where anyone
trustworthy discussions. can share their experiences.

 Next is Gen Y — individuals who are financially stable and at a life stage  However, male reviewers still make up the majority when it comes to in-depth
where car ownership becomes a practical need. They also dominate the local reviews and technical discussions.
car_review scene, making them highly influential in shaping purchase
decisions. e This _is mainly because men tend to have more interest in aspects like

performance, mechanics, and hands-on driving experience, including usage,

e Gen Z, while not yet strong in purchasing power, are highly active on test drives, maintenance, and modifications.

platforms like TikTok and YouTube. They are considered a vital future

customer base and play a significant role in shaping brand perception and

communication trends.

By Gender

By Gender

Generation

Generation

@ General Gen Y (1981 - 1996)

® Gen Z (1997 -2012) @ Gen X (1965 - 1980)

® General @ Male @ Female

Total: 650
Total: 650
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KOLs Recommendation

f FACEBOOK

Mr. Xuan Hoan

Link

Follower: 492K

AVG. Engagement: 2,125 (0.43%)
Background: Share car updates and

comparisons via posts or videos,
covering both local and international
brands, auto shows, and events. He'’s
known for sharing his sales process,
skills, and handovers to celebrities.

Hung Lam XE HAY

Link

Follower: 336K

AVG. Engagement: 346 (0.03%)
Background: As one of the

reviewers on the XEHAY channel,
his Facebook page often features
videos about car buying tips,
driving experiences, car
comparisons, and new car launch
events.
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Lé Hung

Link

Follower: 126K

AVG. Engagement: 897 (0.706%)
Background: Leading the Autodaily
channel, this host wields significant
influence and credibility within the
automotive industry

Brand(

Lé Thwong Tién

Link

Follower: 43K

AVG. Engagement: 625 (1.4%)
Background: Widely known as "Vua

Luoi," a leading Viethamese automotive
reviewer and content creator. Through
his engaging reviews and deep industry
knowledge, he has become a trusted
voice in the local automotive scene,

consumer
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significantly shaping
perceptions and purchase decisions.


https://www.facebook.com/xuanhoan
https://www.facebook.com/Hunglamxehay
https://www.facebook.com/lehungbkoto
https://www.facebook.com/lethuongtien8386

KOLs Recommendation -

Johnny & SuperCar Viog

Link

Follower: 173K

AVG. Engagement: 7,867 (5.58%)

Background: Johnny & Supercar is a channel that
reviews luxury and supercars with a friendly,
relatable style. Content includes real-life driving
experiences, car buying advice, and personal
insights. The channel stands out thanks to its in-
depth knowledge and charming way of
storytelling.

Ill. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

Mr Xuan Hoan

Link

Follower: 813K

AVG. Engagement: 3,854 (0.473%)

Background: Mr. Xuan Hoan is a car review
channel focused on both popular and luxury cars,
featuring detailed reviews, comparisons, and
buying advice. Known for clear technical analysis
and easy-to-understand language, it's great for
both first-time buyers and car enthusiasts.

=

BrandC

Kenz Nguyén

Link

Follower: 56K

AVG. Engagement: 1874 (7.73%)

Background: Kenz Nguyén is a car review

channel focusing on used cars and practical
models. The content includes reviews, car
buying tips, comparisons, and real-life
experiences. The channel is known for its
simple language, friendly style, and useful
advice for everyday drivers.
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https://www.youtube.com/@johnnysupercarvlog
https://www.youtube.com/@Mr-XuanHoan
https://www.youtube.com/@KenzNguyen

. Brand
KOLs Recommendation
( J_ TIKTOK
Manh Linh Mé Xe Viét Chop Mr. Xudn Hoan
Follower: 339.3K Follower: 279.9K Follower: 246.1K
AVG. Engagement: 4,199 (3.29%) AVG. Engagement: 2,209 (0.81%) AVG. Engagement: 20,900 (1.74%)
Background: Manh Linh Mé Xe is a TikTok Background: Specializing in engaging, Background: The channel focuses on car
channel focused on popular and new cars in humorous, and informative car reviews, reviews, car modifications, automotive careers,
Vietnam. Content is short, clear, and helpful this popular TikToker captivates a wide and personal projects like Master Car Care. The
for car buyers, with a friendly, fun style. audience with his unique automotive sharing style is friendly and practical, making it
Reviews are often filmed at launch events, content. a good fit for car enthusiasts and those
dealerships, or test drives. interested in the automotive field in Vietnam.
20
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https://www.tiktok.com/@manhlinhmx
https://www.tiktok.com/@vietchop
https://www.tiktok.com/@mrxuanhoan

KOLs Recommendation

(J_ TIKTOK

Dinh Nam - Lam Vé Xe

Link

Follower: 136.2K

AVG. Engagement: 4,339 (3.186%)
Background: Providing diverse and
engaging automotive content, this channel
caters to a wide audience of car lovers in
Vietnam.

Ill. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

Kenz Nguyén

Link

Follower: 234.4K

AVG. Engagement: 2,146 (1.88%)
Background: Specializes in sharing car

content with a friendly and practical style.
He often posts videos on car buying advice,
reviews, and user experiences.

BrandC
<
E
Trung Kién ¢ Chuyén xe @@
Link
Follower: 102,1K
AVG. Engagement: 3,913 (3.833 %)
Background: Exploring the latest car
technologies and innovations, this content
creator specializes in in-depth car reviews
and real-world driving experiences.
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https://www.tiktok.com/@iamdinhnam
https://www.tiktok.com/@kenznguyen1909
https://www.tiktok.com/@trungkienchuyenxe
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- . | Brand
Community Recommendation .
f FACEBOOK
AutoPro
Otosaigon GearUpVN Autopro
Follower: 853K Follower: 213.2K Follower: 479K
AVG. Engagement: 543 (0.064%) AVG. Engagement: 165 (0.077%) AVG. Engagement: 657 (0.137%)
Background: Delivering the Iatest Background: Fostering in-depth Background:  Providing  high-quality
automotive news and expert vehicle discussions among car aficionados, this content and industry insights, this leading
purchasing advice, this platform has reputable community has partnered with page has collaborated with luxury brands
collaborated with industry leaders like brands such as KIA, BMW, and Peugeot. like BMW and MINI.
Toyota and GAC Motor.
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https://www.facebook.com/otosaigon/
https://www.facebook.com/groups/321396972758777
https://www.facebook.com/autoprovn

Community Recommendation -

£ =
r N

www.autodaily.vn |

Autodaily.vn

Link

Follower: 628K

AVG. Engagement: 312 (0.05%)
Background: Updates on news, car

reviews, experience videos, and market

trends for cars and motorcycles in
Vietnam.
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Xé Cung

Link

Follower: 298K

AVG. Engagement: 375 (0.13%)
Background: Updates on news, car

reviews, experience videos, and market
trends for cars and motorcycles in
Vietnam.

Brand

Anh Em Mé Xe

Link

Follower: 120.6K

AVG. Engagement: 80 (0.066%)
Background: Serving as a vibrant space

for vehicle enthusiasts, this official group
regularly updates members on cars and
motorcycles in Vietnam and
internationally.
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https://www.facebook.com/Autodaily
https://www.facebook.com/xecungyeuxenhuvo
https://www.facebook.com/groups/aemexe

Community Recommendation -

XE HAY -

@XEHAY_OFFICIAL - 2,24 Tr
Kénh TikTok chinh thirc cta )

tiktok.com/@xehay_official v

Pang ky

XE HAY

Link

Follower: 2.24M

AVG. Engagement: 22,100 (1%)
Background: Specializes in

reviewing, comparing, and test-

driving cars. Clear and professional

content, ideal for real car buyers.

@ 090 2251368
© hungti@auto
® autodaily.vn

N Autodaily.vn ¢

@autodaily_review - 765 N ngudi da
Autodaily.vn | Autodaily Channel - Ké

autodaily.vn va 2 dudng lién két kha

Pang ky

Autodaily

Link

Follower: 764K

AVG. Engagement: 8,604 (1.2%)
Background: Specializes in providing
information and reviews of the latest
car models in Vietnam. Content
includes test drives, car comparisons,
and updates on automotive market
trends.

Ill. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

© 0968

media@nextge

Xé Cung ¢
@XeCungDVG - 364 N nguoi d;

Tim hiéu thém vé kénh nay ...x(

Pang ky

Xé Cung

Link

Follower: 363K

AVG. Engagement: 1,748 (4.97%)
Background: Xé Cung is a YouTube

channel that reviews and compares
new cars in Viethnam. Content includes
test drives, podcasts, owner interviews,
and market insights, with a clear,
objective style for real buyers and car
enthusiasts.

Brand(

@mexe2018 - 415 N nguoi dang k
Mé Xe la kénh chia sé tin tirc, danh

facebook.com/groups/aemexe va

Pang ky

Mé Xe

Link

Follower: 409K

AVG. Engagement: 10,589 (3.33%)
Background: Mé Xe is a YouTube channel

with news, reviews, and videos on cars,
bikes, and accessories for young
Vietnamese, using a simple, friendly style.
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https://www.youtube.com/@XEHAY_OFFICIAL
https://www.youtube.com/@autodaily_review
https://www.youtube.com/@mexe2018
https://www.youtube.com/@XeCungDVG

Community Recommendation .

(J_ ~ TIKTOK

AuloPro

WWW.AUTOPRO.COM.VN

AutoPro

Link

Follower: 551.6K

AVG. Engagement: 1,521 (3.96%)
Background: The channel focuses on car
reviews, real-life experiences, and
updates on trends and new technology.
Its professional, easy-to-understand style
suits both beginners and long-time car
enthusiasts.

—— JI. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

O

Autodaily

Link

Follower: 466.5K

AVG. Engagement: 730 (0.16%)
Background: The channel focuses on car
reviews, real-life experiences, and updates
on trends and new technology. Its
professional, easy-to-understand style suits
both beginners and long-time car
enthusiasts.

Brand

o

Puong 2 chiéu

Link

Follower: 515.4K

AVG. Engagement: 30,462 (5.87%)

Background: The channel focuses on car reviews,

real-life experiences, and updates on trends and
new technology. Its professional, easy-to-
understand style suits both beginners and long-
time car enthusiasts.
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https://www.tiktok.com/@autopro2008
https://www.tiktok.com/@autodaily.vn
https://www.tiktok.com/@d2c.official

Propose Automotive KOL/Community Strategy

* Strengths: High content depth, strong credibility, and longer viewer
retention rates.

* Relevance: Best suited for professional KOLs delivering ir-depth
product reviews, comparison videos, test drives, and road trif vlogs.
Effective for storytelling around brand heritage, technology exp ainers,
and event recaps.

* Booking Activities:

1.Detailed product/New product introduction videos by auto review
KOLs

2.Roadtrip content featuring vehicles in action

3.Recap videos of brand events or launches

* Engagement Metrics: Strong engagement through views, likes, shares,

comments, and hashtags.

—— II. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

Skoda Kodiaq day réi, cao nhat 1,408 triéu - Xe Au gia ngang Hyundai Santafe

Jaecoo J7 PHEV xuyén Viét: Moi thir déu bac 16 rd, At chii bai liéu cé thanh cong? |
Vietnam Road Trip Manh Linh B2 @ PDchass  [J Lw

2,54 N nguot ding ky
Vietnam Road Trip :
Q 76,1 N ngudi dang ky @ 194 &P #p Chiasé [J

Roadtrip content video

Recap videos of brand launching

Source: Manh Linh

Source: Vietham Road Trip

INGUYEN vU

HOST
P Pl ) o002/407 € Bilingual

KIA Sportage 2025 ra mat: loai bé 7DCT, thém trang bi va sém vé Viét Nam
New product introduction video
Source: Mé Xe 2 6


https://www.youtube.com/watch?v=ofjY-EEZ4nw
https://www.youtube.com/watch?v=a5l_r2RpsRs
https://www.youtube.com/watch?v=vddV8etkbDo
https://www.youtube.com/watch?v=ofjY-EEZ4nw
https://www.youtube.com/watch?v=vddV8etkbDo
https://www.youtube.com/watch?v=a5l_r2RpsRs

KOL

e Strengths: Wide audience reach, community-building capabilities, and direct
customer interaction through comments and messaging.

* Relevance: Ideal for building and maintaining dedicated automotive
communities, sharing updates, event recaps, and promotional programs.
Supports both brand fanpage content and influencer collaborations.

e Booking Activities:

1.Brand event photo recap

2.Livestream sessions with experts or KOLs

3.Announcement posts for sales programs, offers, and test drives

4.Post photos/clips checking in at the showroom or when receiving the car

5.Share everyday automotive content or driving experiences

* Engagement Metrics: Strong engagement through likes, shares, comments,
and CTRs. Facebook algorithms favor meaningful community interactions,
boosting organic visibility.

Ill. KOL & COMMUNITY TRENDS IN AUTOMOTIVE INDUSTRY

3 \ Lé Thugng Ti
23 May at 07:4

M4y khifa chay xe dién riét gidn mat véi ngudi di xe x3ng ghé.... Céi éng pb la trd

cudi cua tui bay ha!

Propose Automotive KOL/Community Strategy

f FACEBOOK

én

s with Quynh Hudng. - Follow

' g xe mdi cua Ford
Qua na vinh duf lunnnn

=== NEXT GENERATION --~<==

FORDTERRHOE;]

TRON VEN TUNG KHOANH KHAC
5 "

T

Brand event photo recap

Source: Truc Nguyen Fanpage

‘é‘ Xuén Hoan
e 22 April - @

"Dong chay thdi gian c6 thé cudn tréi nhiéu thd, ni
nhu tiéng khdi dong
150 ngay hoan thién ng

rdCapri1975 #304 #R

Daily automotive content posts

Source: Le Thuong Tien, Xuan Hoan

Wwng gia tri va ky niém ludn & lai,

Brand
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https://www.facebook.com/share/p/1DYHJu7cdH/
https://www.facebook.com/share/p/18weQo9tHC/
https://www.facebook.com/share/v/16FAy9fTvb/
https://www.facebook.com/truc.nguyen.0703/posts/pfbid02K6kQpdYEtpZdJFK9k13fnjkBa3XVpPo7UtRpgTJqY3HnLWzrSi18RjpNAfJ4h4G9l?rdid=Lzil3Ik4n87ByWyv
https://www.facebook.com/lethuongtien8386/videos/634167339661448/?rdid=F9fY4mUKAPOdotTW
https://www.facebook.com/xuanhoan/posts/pfbid0HocYvRBTcGiu3cjrRPKwrvrzM7YFFax9d9MczPhRpXPxdBWaSMtpBmrQhKtNAcacl?rdid=VbYw2pqDo9NkQAyJ

Propose Automotive KOL/Community Strategy

f FACEBOOK

COMMUNITY

NPV

B

e Strengths: Highly trusted, niche-driven, and organic word-of-mouth marketing within
tightly connected interest-based communities.

* Relevance: Effective for seeding user-generated content, sales programs, event invites,
and exclusive promotions.

* Booking Activities:

1.Posts introducing new products or services

2.Sharing exclusive sales programs, minigame and test drive events

3.User reviews and testimonial posts

4.Group polls or mini-surveys for engagement

* Engagement Metrics: Measured through organic post reach, group interactions

(comments, likes, shares), and direct inquiries within the group.
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AutoPro
dh - Q

Toan xe hot hit thoi 4 @&

amh. -

Brand(

Honda sé co6 thém 13 xe hybrid: Civic, CR-V va hon
thé nira, d3c biét cé mét coupe thé thao ra mét

nam nay

Exclusive sales programs share

Source: AutoPro

& 3 Thanh Truong Nguyen

Mot chiéc

User reviews and testimonial posts

irive mode ca tinh ro rét, pd
i i cling cap, dd but pha
u. Va déang tiéc, la "tién

Source: GearUpVN Group

LG ETAT
3h-Q

BMW Concept Speedtop - Xting dadng TUYET PHAM ae nhi!
& & & Chi tiét dudi cmt!

(-.\! >
Posts introducing new products
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Source: Autodaily.vn



https://www.facebook.com/share/p/1ASoJyqtLA/
https://www.facebook.com/groups/gearupvn/permalink/1231017878463344/?rdid=YCXs1Mf0MU3jyF3O
https://www.facebook.com/share/p/19WGyuKVzV/
https://www.facebook.com/Autodaily/posts/pfbid0FxoiYD3sfP3p6GZokGMTthdCDGJomVP7diFbGuK6cnFuSyCrjLhiABGnQ8hqHiYol?rdid=i3z8cixlLoQmugvk
https://www.facebook.com/share/p/1BkVvBdCis/
https://www.facebook.com/autoprovn/posts/pfbid0RCouLuHk6vaUGNDvXJf4HRpUQjjrQSN4sp6z5MtLHbvVTsi1PngeS3d2SdiPeQSHl?rdid=DP4GxvoUfYdEGQ2b

Branc

Propose Automotive KOL/Community Strategy

(J_ TIKTOK

e Strengths: High virality potential, short-form creative storytelling, and strong visual appeal.
* Relevance: Suitable for targeting younger audiences through bite-sized videos showcasing

product highlights, or lifestyle content, can focus on analyzing just one special feature of the

Q| «

car (niche targeting)

'S
L
N
=

®

* Booking Activities:

3
s

~
a
o

1.Unboxing or feature highlight videos

N
0
o

2.POV driving or roadtrip clips (version recap, summarizing content just focus on the specific

Cdng nghé phanh tai tao nang lugng dugc kich hoat
khi New Carnival Hybrid vanshanhiéich€dd ECO hoac ché do SMART wais

features the video wanna show)

3.Creator challenges or trends incorporating brand products (For example: Challenge my

B 00130056 Share real-user experiences Carnival with Prenn Pass when heading to Da Lat)

@ kiavnofficial Source: Vitamin Car
4.Share real-user experiences: The brand can collaborate with actual car buyers at the

Unboxing or feature highlight videos showroom and film their stories with the car before&after using.

Source: kiavnofficial

5.Collaborate with KOLs or celebrities to review their own cars
* Engagement Metrics: Tracked via video views, likes, shares, comments, saved and hashtag

challenge participation. Short-form videos drive quick awareness and community buzz.

e

POV driving or roadtrip video 29
Source: RIDER HUNTER
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https://www.tiktok.com/@kiavnofficial/video/7496309814734195988
https://www.tiktok.com/@kiavnofficial/video/7496309814734195988
https://www.tiktok.com/@vitamincar/video/7235202372207660294?q=th%C4%83m%20xe%20ng%C6%B0%E1%BB%9Di%20n%E1%BB%95i%20ti%E1%BA%BFng&t=1748255249120
https://www.tiktok.com/@vitamincar/video/7235202372207660294
https://www.tiktok.com/@riderhuntervn/video/7407783495327616274?q=roadtrip%20xe&t=1748255147593
https://www.tiktok.com/@riderhuntervn/video/7407783495327616274

Propose Automotive KOL/Community Strategy

PR/ONLINE NEWSPAPER

A Chinhtri Th&isy Kinh doanh Dan tdcva Tén gido Théthao Gidoduc Th&giéi D¥isdéng Vin héa - Gidi tri Sirc khée = 0 Vietnam+
0716 - XEMAY > XEME Thir nam, 22/05/2025 - 22:44 Bisiiiss
Ll p -9 ]
Hang doc' Mercedes-AMG SL 63 S E Performance . " . . o
m& ban, gis khong danh cho s& dng VinFast’s EV sales in Vietnam surge 25%
L
. VinFast's February results continued its impressive domestic market performance.
‘ Ngé Minh —> Xem céc bal vit cia tac gid

March 12, 2025 at 14:17:00
f = = & L | ] Theo doi VietNamNet trén Google News

Mercedes-AMG SL 63 S E Performance Ia mau xe mui tran dau tién cua thwong higu ngéi sao ba
canh dwoc trang bj hé truyén ddng hybrid sac dién. Chi cé 2 xe dwec ban tai Vit Nam véi gia gan
12,3 ty déng.

Mercedes-AMG SL 63 S E Performance la phién ban manh mé nhét clia dong Mercedes-Benz SL dugc
gidi thigu ra thj trudng toan clu vao cudi ndm 2023 nhung phai dén thang 7 t6i day, chiéc xe nay méi
chinh thirc cap bén thj truéng Viét.

N
———

Article introducing promotion Vinfast’s EV sales

Source: Vietham.net Source: Vietham+

VNEXPRESS

Thi t, 28/5/2025 Méinhdt Tin theo khu vyc [ International Dang nhap
Béo tiéng VISt nhiu ngudi xem nhat

Théisy Thégiéi Kinhdoanh Khoahoccdngnghé Video Podcasts Gécnhin  Bitdongsan Stckhde Théthao Giditi Phépluadt Gidoduc Doisbng

iN BI XA
6 NHA
THE NAo
5 Happy . e = B e R & 2, U
BAY NHA!!! v‘,,-l§ Tiéng Anh thém vimg vang va tién b cung bai test nang lyc chudn qudc té tai VUS ‘

Xe Dién dan Hoi dap Chu nhat, 13/3/2022, 10:57 (GMT+7)

@ thaituan.ic
400 triéu, 1an dau nén mua xe gi?

f Téi khéng c6 kinh nghiém mua hay sir dung xe, xin hdi tdm tién trén t6i nén mua xe
méi hay cii, cy thé 1a xe nao. (Thai Tuén)

< | Quw f = PENIISULA
HE VAT LIEU HOAN THIEN NOI THAT

in

VNe post

Source: VNExpress
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Brandl

» Strengths: PR articles offer high credibility, SEO benefits, and broad awareness
among both general consumers and industry professionals. When written with
SEO in mind, they also serve as a long-term driver of organic search traffic.

* Relevance: Best for official announcements, product launches, outstanding sales
reports, and brand event coverage.

* Booking Activities:

1.Press releases on new product launches

2.Sales achievement highlights

3. Articles introducing sales programs and promotions

4.Focus on SEO-optimized posts to boost engagement.

* Engagement Metrics: Measured through article views, shares, and media pickup

rates across online platforms.

y 8
y & |
r & & & 4
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https://vietnamnet.vn/hang-doc-mercedes-amg-sl-63-s-e-performance-mo-ban-gia-khong-danh-cho-so-dong-2403808.html
https://vietnamnet.vn/hang-doc-mercedes-amg-sl-63-s-e-performance-mo-ban-gia-khong-danh-cho-so-dong-2403808.html
https://en.vietnamplus.vn/vinfasts-ev-sales-in-vietnam-surge-25-post311422.vnp?utm_source=chatgpt.com
https://vnexpress.net/400-trieu-lan-dau-nen-mua-xe-gi-4437015.html
https://en.vietnamplus.vn/vinfasts-ev-sales-in-vietnam-surge-25-post311422.vnp

l1ll. TRENDS & OPPPORTUNITIES

Eco-Conscious Messaging and Shift Toward Mid-tier Short-Form vs. Long-Form
Sustainability Shift Toward Influencers Video: Segmented by
Mid-tier Influencers Audience, Not Replaced
Gamification to Enhance Shoppertainment: A New Era
User Engagement for Automotive Marketing

An overview of key influencer marketing trends shaping the automotive industry — from the rise of mid-tier creators and gamified campaigns to the impact
of shoppertainment and eco-conscious messaging. Highlighting strategic opportunities for brands to drive awareness, engagement, and sales through

targeted KOL collaborations.




=
BrandC
> Eco-Conscious Messaging and Sustainability

Sustainability is now a necessity in the automotive industry, with EVs and green
initiatives leading the conversation. Eco-conscious influencers are partnering with EV

brands to promote not just products, but shared values — creating emotional Brands with Electric Vehicles
connections with socially aware consumers.

VINFAST Volkswagen

s & Y7

HYUNDAI WULING

32
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Brandl

Brands with Electric Vehicles

VinFast Volkswagen
* Total EVs delivered: 87,000+ units * First EV model: RZSUV (launched 2023) e 2023: Delivered over 1 million EVs
e VF 5 Plus: 32,000 units — best-selling A-segment e Future lineup: EV sports coupe, supercar, SUVs, sedan e January 2025: Became top EV seller outside China
model e Sales goal: 100% EV in the US by 2030, globally by with 82,000 units, surpassing Tesla
* VF 3: 25,000 units in 5 months since launch 2035

33
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https://en.vietnamplus.vn/vinfasts-ev-sales-in-vietnam-surge-25-post311422.vnp
https://www.racv.com.au/royalauto/transport/electric-vehicles/car-brands-going-electric.html
https://www.sneresearch.com/en/insight/release_view/389/page/0

BYD

Total NEVs delivered: 4.3 million units (2024)

BYD Song Plus: 511,000+ units — best-selling model
globally

BYD Dolphin: 198,000 units — popular compact EV
BYD Han: 229,000 units —includes EV and PHEV

versions

Overseas sales: 119,000+ units — 22.7% year-over-

year growth

Ill. TRENDS AND OPPORTUNITIES

Brands with Electric Vehicles

Hyundai

Total EVs delivered (USA, 2024): 124,065 units
Hyundai Motor Group — Ranked #2 in U.S. EV sales
Hyundai loniqg 5: 44,400 units — flagship model with
31% growth

Kia EV9: 22,017 units — best-selling three-row electric
SUvV

Kia EV6: 21,715 units —up 15% vs. 2023

Wauling Mini EV

Total EVs delivered: 1,358 units (2024)

Wuling Mini EV: 1,358 units — 130% growth over 2023
Let's Go Taxi: 500 units deployed — expanded to 6
provinces

TOGO: 100+ units — urban shuttle services in Ho Chi
Minh City

2025 sales target: 3,404 units — 235% increase over
2024 plan

v
Brand|
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https://vnexpress.net/byd-dat-ky-luc-doanh-so-ban-4-3-trieu-xe-toan-cau-trong-2024-4834538.html
https://baomoi.com/hyundai-bat-ngo-tro-thanh-a-quan-ve-doanh-so-xe-dien-tai-my-c52355201.epi
https://cafef.vn/tmt-motors-bao-doanh-so-o-to-dien-nho-va-re-nhat-viet-nam-tang-truong-130-trong-nam-2024-188250115171244861.chn#:~:text=M%E1%BA%ABu%20xe%20Wuling%20Mini%20EV,130%25%20so%20v%E1%BB%9Bi%20n%C4%83m%202023.

=
. . 4 oas BrandC
A Shift Toward Mid-tier Influencers - il

>

>

Why Mid-tier Influencers (100,000-500,000 followers) Drive Auto Sales?

HIGH ENGAGEMENT & BROAD | COST-EFFECTIVE & IDEAL FOR NEW LAUNCHES
REACH HIGH-QUALITY CONTENT

— - e

v Scalable campaigns

v Relatable, trusted voices . Vv Test drives y 4 i AN

v Authentic reviews - Stronger buyer | v Behind-the-scenes at dealerships Truste Inruelce— M1 'sh-vaiue

. | : . decisions I
impact / v Daily storytelling that feels personal / /
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Brand!
SHORT-FORM vs. LONG-FORM Video: Segmented by Audience, Not
Replaced .
Both formats co-exist — use the right length for the right audience.

Short-form (Tiktoks, Reels, Shorts) Long-form (Youtube)

* Fast, eye-catching, emotional e In-depth reviews & comparisons

* Ideal for Gen Z & Millennials e Trusted by older, purchase-ready buyers

e Showcases tech, design, and lifestyle

— Supports serious consideration & conversion
— Drives curiosity & brand affinity 36
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Gamification to Enhance User Engagement

Why it works?

* Boosts engagement & brand recall
e Sparks interaction and emotional connection

What's next?

— Think AR car try-ons, mini-games & interactive filters
—> Make users part of the journey

Brand applications
@

3 MINIGAMEQUOCTETHIEUNHI &
CUNG CON THOA SUC SANG TAO - NHAN QUA HAP DAN ey I R RS R R e
Mazda chao dén Ngay Quéc Té Thiéu Nhi 1/6 vdi minigame Vé Tranh Xe Mazda day mau sic! o B

Hay thoa sifc sang tao, clng cac bé té vé uSc md va niém dam mé bén canh xe Mazda dé rinh
vé nhifng phan qua cuc xin!

Hyundai Gia Pinh -
& 25 April - @

& MINIGAME MUNG LE 30/4 - NHAN QUA CUC DA! &
: g cling phai “16n" theo! &
jia nga) er g dai I8 30/4 dé c6 cd hdi rinh vé nhitng chiéc mii déc quyén
ai Thanh Gia Binh!
*4+ Thé |1& don gian nhu sau:
1 .. See more

{J... See more

@ HYUNDAI

4 56 7 8 9 101112

1.7én Wi Tur ok chi huy chién dich M4 Chl
-

e

2.T60g Tu 1gnh 8 coo cia Qudn a0 Nhin
30 Vigt Nam L a7

3.Dinh Norodom duoc a6 thanh tén gi ke tir
ndm 1955, -

4.Quéc ki nustie Clag HAg XA Hix Chdl Ngtita
Vit Naem

5.Thi @8 hign nay clia nuoc CoHng Hoa X3 M
v Nghl Vi Nam

6.V] téng thing cubl ciing cia chinh quydn
MI < Nguy, 03 S3u hing vd diéu én kh
Quia ta tén vio Dinh Boc Lip?

7.Tén v} Danh nh3n Viét Nam durgc UNESCO
vinh danh 1y vy anh hing gibi phéng ¢in

Cung VinFast
di hét Viét Nam

Chdép mat chonxe « Nghiéng dau ve isi

e
8.Kin tric sir this ké xdy dung Dinh Dd¢

W

9.7Con cai lal quiin clng dénh” L cdu nd né
véng cla al?

10.Nguet cim 14 c& dhu tidn 1o noc Dink
Do Lip la a7

Truy cép 11.Quéc ca cla nudc Cng Hoa X3 H& Chd
bit ly/DihetVietNom Vit Nam
hodc quét ma QR 12.Cheén dich HD TN Minh lich sir dugc Bing
G€ trdi nghiém 3 chis ra bing mily mOi tidn cng!
Mazda - Car drawing game for kids Vinfast - Gamified test drives across Vietham Hyundai — Puzzle-solving game

Source: VinFast Source: Hyundai

Source: Mazda Vietham
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https://www.facebook.com/share/p/1GKn7d39qP/
https://www.facebook.com/share/p/1GKn7d39qP/
https://www.facebook.com/share/p/1GKn7d39qP/
https://www.facebook.com/share/p/1GKn7d39qP/
https://www.facebook.com/VinFastAuto.Official/videos/579426736796862
https://www.facebook.com/VinFastAuto.Official/videos/579426736796862
https://www.facebook.com/VinFastAuto.Official/videos/579426736796862
https://www.facebook.com/VinFastAuto.Official/videos/579426736796862
https://www.facebook.com/share/p/1APARgUE4h/
https://www.facebook.com/share/p/1APARgUE4h/
https://www.facebook.com/share/p/1APARgUE4h/
https://www.facebook.com/share/p/1APARgUE4h/
https://www.facebook.com/share/p/1APARgUE4h/
https://www.facebook.com/share/p/1APARgUE4h/

Shoppertainment: Transforming Car Sales in Vietham - roed

A fusion of shopping + entertainment, livestream car sales are reshaping how vehicles are marketed —
especially on platforms like TikTok and Facebook.

Why it works?

* Trust through real-time interaction

* Reach via social platforms, especially Gen Z & Millennials
* Conversions with exclusive, limited-time offers

» Cost-effective compared to traditional TVCs

<<«

Livestream Car Sales — A Uniquely Chinese Phenomenon

Source: VNExpress @ VIRUSS "CHf]T PON" 70198 CHlEC N vecauve VI 5D pus énsone
VINFAST VF 3 NGAY TRONG LAN BAU LIVE CHIEN THAN
ZELYR  STREAM, DOANH THU HON 31TV BONG

Case study: VinFast |
 Hosted Mega Livestreams with KOLs like PewPew, ViruSs, Hong B oerer
bang,...

VIRUSS PHUONG DUNG, DICH LEP

o Y
‘ ! -
FALINEE RBIANT
AN GA DUGNG vy & ‘
1! 08/07/2024 09/07/2024
b —— ;
- s s L4l [ Vs

Record Sales: 98 VF 3 Units Sold in One Live Session VinFast Mega Live — Vietham’s Livestream Revolution
Source: P6c ddo TV Source: VinFast 38

e Integrated Q&As, deals & booking supportin real time —
e Result: Sold 78 e-scooters, generated 1.4B VND (~S55K) in 4 S
hours -

——— [Il. TRENDS AND OPPORTUNITIES


https://vnexpress.net/livestream-ban-oto-chuyen-la-chi-co-o-trung-quoc-4739684.html
https://vnexpress.net/livestream-ban-oto-chuyen-la-chi-co-o-trung-quoc-4739684.html
https://vnexpress.net/livestream-ban-oto-chuyen-la-chi-co-o-trung-quoc-4739684.html
https://www.tiktok.com/@docdaotv/video/7371255696970632466?q=virus%20vinfast&t=1748330741719
https://www.facebook.com/VinFastAuto.Official/photos/vf-5-plus-l%C3%AAn-s%C3%B3ngc%C3%B9ng-chi%E1%BA%BFn-th%E1%BA%A7n-ch%E1%BB%91t-%C4%91%C6%A1nch%C3%ADnh-th%E1%BB%A9c-v%C3%A0o-vi%E1%BB%87c-ch%E1%BB%91t-%C4%91%C6%A1n-s%E1%BB%9F-h%E1%BB%AFu-vf/777432304605026/
https://www.facebook.com/VinFastAuto.Official/photos/vf-5-plus-l%C3%AAn-s%C3%B3ngc%C3%B9ng-chi%E1%BA%BFn-th%E1%BA%A7n-ch%E1%BB%91t-%C4%91%C6%A1nch%C3%ADnh-th%E1%BB%A9c-v%C3%A0o-vi%E1%BB%87c-ch%E1%BB%91t-%C4%91%C6%A1n-s%E1%BB%9F-h%E1%BB%AFu-vf/777432304605026/
https://www.facebook.com/VinFastAuto.Official/photos/vf-5-plus-l%C3%AAn-s%C3%B3ngc%C3%B9ng-chi%E1%BA%BFn-th%E1%BA%A7n-ch%E1%BB%91t-%C4%91%C6%A1nch%C3%ADnh-th%E1%BB%A9c-v%C3%A0o-vi%E1%BB%87c-ch%E1%BB%91t-%C4%91%C6%A1n-s%E1%BB%9F-h%E1%BB%AFu-vf/777432304605026/

=

Bran

THANK YOU!

FOR YOUR ATTENTION

@ Ms. Lana Chau
Founder & CEO

@ lanchau@brandc.vn

@ 0983335231
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